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Revisiting NWICO in the New Environment of Internet

ZHANG Lei HU Zheng-rong

( National Center for Radio and Television Studies Communication University of China Beijing 100024 China)

Abstract: Global power shifts have brought changes to international communications and information flow. Internet has become
the major area of global competition. This paper aims to revisit the New World Information and Communication Order ( NWI-
CO) movement which took place from 1970s to 1990s and predicts the possibility of similar movements in the new environ—
ment of Internet. It is found that the global order on Internet is unequal and imbalanced with the U. S. as the most powerful
force. In search of the new order it is strongly suggested that we should reconsider the subjectivity rediscover the core values
and rebuild the coordinative mechanism.
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